ACTION-TAKEN REPORT ON FEEDBACK ABOUT CURRICULUM

ON FEEDBACK FROM STUDENTS

S. No. Feedback Point Action Taken
1 New trends and topics suggested in | Faculty members recommended these topics
Finance domain to be included in curriculum to University
Board of Studies, in recent syllabus revision
meetings conducted by BOS members of the
University
2 Practical knowledge and more group Faculty members included field activities in
activities teaching pedagogies into their TLPs
(Teaching Learning Plans)
3 Linking the industry trend and the | Current affairs related to subject area |
course with respective specialization | covered in pedagogical initiative
with consistence interaction with | Student teams were encouraged and included
industry experts and alumni in industry consulting assignments with
faculty teams
4 More focus should be given in new | Workshops were conducted for students on
technology teachings usage of Al tools and other softwares used in
research
D Increase IT lab usage, More IT skills | Practical subjects are incorporating hands-on

enhancement course should

conducted for students

be

pedagogy by conducting lectures in IT lab
and giving students exposure of softwares

like SPSS, Excel Solver




ON FEEDBACK FROM ALUMNI

S. No.

Feedback Point

Action Taken

Focus on Research-based activities

Students are motivated to write research
papers and do paper presentations at in-
house and outside research conferences
in collaboration with faculty members

and under their mentorship

May be a small course on questions
creation with the perspective of sales and
customer need identification, it will help

students clear sales profile interviews.

Workshop on “Selling made Interesting”
conducted by Dr. Nitin Joshi for students
to inculcate selling skills among students
and help them clear the interviews for

sales position

Real life entrepreneurship experience
should be provided showing all the
facets of a business instead of a keeping

it only as a written subject

Value-added course for entreprencurship

experience offering an exposure to
venture creation is offered through
initiative of E-Cell by Wadhwani
Foundation

Add subjects as per market requirements,

provide electives accordingly

Subjects like “Emerging Trends in
Marketing” and ““Marketing Analytics”™
as electives are now offered for MMS

batch 2022-24 and 2023-25 in Sem.3

Marketing specialisation respectively




ON FEEDBACK FROM RECRUITERS

S. No. Feedback Point Action Taken
1 Communication skills of students need | Language lab software is installed on ten
to be improved systems in the library and communication
skills training planned through the
completion of self-paced modules of
language lab
2 Student need to brush up basic finance | Faculty members offer guidance and deliver
subject knowledge like derivatives, | extra sessions as well as remedial classes on
Bonds difficult topics of finance to equip students
with finance subject knowledge as well as
prepare them for interviews
3 Student should be open for sales and | Workshop on “Selling made Interested”
target-based profile conducted by Dr. Nitin Joshi for students.
This workshop gave practical experience to
students through role-play and resolved their
queries regarding sales profiles
4 Students need to work more on | Hands-on training imparted to students in |
analytics part and communication analytics related subjects in IT lab. Most of
the practical subject sessions are conducted
inIT lab
5 Improvement in communication skills | Mock Interviews and resume building

and flexibility

sessions are planned and conducted by
Placement Cell to continuously brush
communication skills ans instill confidence

among students




ON FEEDBACK FROM TEACHERS

e Detail Feedback and inputs are shared with University Board of Studies for consideration
into University Curriculum as University has initiated Curriculum Revision Process
e Faculty members from different Specialisations have participated in meetings conducted

by Board of Studies for syllabus revisions:

S. No. Name of Faculty Name of Subject
1 Dr. Nitin Joshi All courses related to Operations
(Director DR VN RBIMS) Management Specialisation

Member - Board of Studies,

University of Mumbai

2 Dr. Vibhuti Save Operations Management Specialisation

3 Dr. Pallavi Chandwaskar Marketing Management Specialaisation

4 Dr. Pankaj Nandurkar Marketing Management Specialaisation |
General Management

5 Dr. Smita Jape Finance Specialisation

6 Dr. Dinesh Sonkul Business Research Methods

7 Dr. Mahesh Bhanushali Operations Management spéiéiiéﬁ&f
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